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INSTAGRAM OWNERSHIP EXPLAINED: WHO OWNS
INSTAGRAM, EXACTLY? (PUBLER.IO)

 instragram
Overview of Platform

social network and
photosharing service 

What is instagram?

The company Meta,
formerly known as
facebook,  owns
instagram

Who owns instagram? 

available for individuals
and businesses Meta bought instagram

in 2012 for $1 billion 

https://publer.io/blog/who-owns-instagram/
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INSTAGRAM DEMOGRAPHICS IN 2022: MOST IMPORTANT USER
STATS FOR MARKETERS (HOOTSUITE.COM)

 instragram
Overview of Platform

What is the age
breakdown of
instagram users?

13-17 18-24 25-34 35-44 45-54 55-64 65+

40% 

30% 

20% 

10% 

0% 

https://blog.hootsuite.com/instagram-demographics/#:~:text=Here%E2%80%99s%20how%20Instagram%20users%20are%20broken%20down%20by,3.6%25%207%2065%20years%20old%20and%20up%3A%202.1%25
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 instragram
Overview of Platform

Two factor
authentication: email,
phone number, what's
app

How do you avoid
being hacked?

How do you avoid
unwanted media/ users
on your page?  
users can block accounts,
delete comments, and
restrict comments from your
posts 
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Instagram

Personal
Account 

Business
Account









Instagram
advertisements 
 

2022 PRESENTATION

Types of Ads:

If you use a single
image in your
Instagram ad, your
image may appear
in the square,
landscape, or
vertical format. 

Photo



Instagram
advertisements 
 Types of Ads:
If you use video creative in
your Instagram ad, your video
may appear in the square or
landscape format (except for
in Instagram Stories

Video



Instagram
advertisements 
 

(1) NEW MESSAGES! (SPROUTSOCIAL.COM)

Types of Ads:
If you use the carousel
format as the creative for
your Instagram ad, your
ad will appear in the
square format or vertical
format on Feed and
Stories. 

Carousel

Carousel posts
have the highest

engagement
rate per

impression

https://sproutsocial.com/insights/instagram-stats/


Instagram
advertisements 
 

2022 PRESENTATION

Types of Ads:
While we recommend you use
a fullscreen vertical asset in
Stories ads, this format can
support the same media you
use in other placements.
Stories ads can support Feed
placement photo and video
dimensions, meaning you can
upload a single photo or up to
a 120-second video that have
an aspect ratio of 9:16 and 16:9
to 4:5

Story

Instagram Stories will play video ads
that are less than 10 seconds for the
full duration of the video. Video ads
that are 10 seconds or longer will be

split into separate Stories cards.



Instagram
advertisements 
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Types of Ads:
Collection 

A collection ad in Instagram
Feed includes a cover image or

video followed by 3 product
images. When someone taps on
a collection ad, they see a full-
screen landing page that drives

engagement.
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Creating Instagram Ads



Creating a Meta Ads 
Manager Account

Step 1:



Creating an Ads 
Manager Account



Step 2:



Creating an Ads 
Manager Account

Step 3:



Campaign Structure

Choose a
campaign
objective:



Placements

Budget and Scheduling



Customize and Create



cpc: $0.40-$0.70cpc: $0.40-$0.70cpc: $0.40-$0.70
   (link clicks, likes, reactions,(link clicks, likes, reactions,(link clicks, likes, reactions,
comments, shares)comments, shares)comments, shares)

cpc: $0.50-$0.95cpc: $0.50-$0.95cpc: $0.50-$0.95
   to destination URLto destination URLto destination URL

cpe: $0.01-0.05.cpe: $0.01-0.05.cpe: $0.01-0.05.
CPM : $2.50-$3.50CPM : $2.50-$3.50CPM : $2.50-$3.50

FAST STATSFAST STATS



90% of Insta users90% of Insta users90% of Insta users
follow a brandfollow a brandfollow a brand
75% of insta brand75% of insta brand75% of insta brand
posts are a singleposts are a singleposts are a single
imageimageimage   
70% of shoppers look70% of shoppers look70% of shoppers look
to instagram for theirto instagram for theirto instagram for their
next buynext buynext buy

FAST STATSFAST STATS ccording to Spoutsocial . . .ccording to Spoutsocial . . .ccording to Spoutsocial . . .   

utilize insta's
shoppable content
features
brand awareness
campaigns 
construct a content
market plan 

conclusions:

Instagram Statistics you Need to Know for 2022 | Sprout Social

https://sproutsocial.com/insights/instagram-stats/


50% of users visit a website50% of users visit a website50% of users visit a website
promoted in insta storiespromoted in insta storiespromoted in insta stories   
93% of marketers plan to93% of marketers plan to93% of marketers plan to
use insta for businessuse insta for businessuse insta for business   
use tags on products touse tags on products touse tags on products to
increase page visitsincrease page visitsincrease page visits   

FAST STATSFAST STATS According to Spoutsocial . . .According to Spoutsocial . . .According to Spoutsocial . . .   

product tags often 
advertisements are a
good way to increase
engagement

conclusions:

Instagram Statistics you Need to Know for 2022 | Sprout Social



Projects

Creator Marketplace

New Feature

IN JULY, INSTA BEGAN
TESTING AN OFFICIAL
SPOT FOR CREATORS
AND COMPANIES TO
CONNECT: CREATOR
MARKETPLACE 

Portfolios

Ad codes
Creator Marketplace: Discover and Partner With Creators | Instagram for Business

https://business.instagram.com/blog/creator-marketplace-discover-partnerships


Creator Marketplace

BRANDS CAN
POST PROJECTS
FOR CREATORS
WHO QUALIFY. 




New Feature

Projects 

SOON CREATORS
WILL BE ABLE TO

APPLY TO
PROJECTS






PRIORITIZED
PARTNERSHIP ALLOWS
BRANDS TO MESSAGE
MULTIPLE CREATORS

AT ONCE FOR
EFFICIENCY. 




Creator Marketplace

New Feature

Projects 

FIXED OFFERS ALLOW
CREATORS TO VIEW
AND ACCEPT OFFERS

IN SECONDS. 





PORTFOLIOS ALLOW
CREATORS TO

SHOWCASE THEIR
IMAGE, CONTENT,

PAST BRAND
PARTNERSHIPS, 




Creator Marketplace

New Feature

portfolios 






SOON CREATORS
WILL BE ABLE TO
PROVIDE BRAND

PARTNERS WILL A
UNIQUE AD CODE 







THIS FEATURE
MAKES IT EASIER

FOR BUSINESSES TO
PROMOTE ORGANIC

PROMOTIONAL
CONTENT

Creator Marketplace

New Feature

branded
content ad

code 
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Creator Market Place

6 Tips for working
with Creators as a

brand manager 

According to Instagram for Business
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Creator Market Place

According to Instagram for Business

Find the right match 
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Creator Market Place

According to Instagram for Business

Discuss project
deliverables
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Creator Market Place

According to Instagram for Business

Discuss every detail
about project
expectations
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Creator Market Place

According to Instagram for Business

Share all Feedback
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Creator Market Place

According to Instagram for Business

Create a mutually
beneficial 
contratc 
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Creator Market Place

According to Instagram for Business

use ad insights



Instagram then vs now

Instagram then: purpose was to post pictures,
like, comment, and follow other users.

Instagram needed to keep up with the competition:
-Instagram Story to compete with Snapchat, 
-Instagram Reels to compete with TikTok,  

-IG Candid to compete with BeReal. 

Instagram now: Top 4 priorities
include video, messaging,
transparency, and creators.

In 2021, it was announces that Instagram will be moving
away from a primarily photography-based platform to

focus more on video content.

https://www.big3.sg/blog/increasing-engagement-by-optimising-your-instagram-profile
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Advertising
Strategies for

Success
Leverage User
generated  Content 
Use the right hashtags
Partner with
Influencers
Understand your CTA
Measure your ROI

1.

2.
3.

4.
5.



 Amplify your reach and exposure
Increase user engagement
Build brand and loyalty trust
Draw prospects into funnel
Generate valuable content

Advertising
Strategies for

Success

Leverage User-
Generated Content 1



 What is a hashtag?

Important way to expand your Instagram

audience 

5 Types of popular Instagram hashtags

Advertising
Strategies for

Success

USE THE RIGHT
HASHTAGS 2



 Finding the right influencer 

Leverage influencers following

Influencer’s engagement rate

Types of influencer marketing

campaigns

Advertising
Strategies for

Success

PARTNER WITH
INFLUENCERS 3



 Call to Action

Create a sense of urgency

Be reachable

Make it easy for your audience

Advertising
Strategies for

Success

UNDERSTAND YOUR
CTA ! 4



 Return on investment

Audience Growth

Reach and Impressions

Engagement Rate

Clicks and Traffic

Advertising
Strategies for

Success

Measure your ROI ! 5
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The Do's and Don't's 
Instagram 

Post Quality Content 
Post Regularly 
Create a flexible
posting schedule 
use hashtags 
track engagement 

DO's

Skimp out on your profile 
Use irrelevant hashtags 
Post irrelevant photos and
videos 
Neglect your audience 

DON'T'S



Research Study 
 Universiti Teknologi MARA,40450 Shah Alam, Malaysia 

INVESTIGATING: 



"Why do the sellers opt to
choose Instagram to set

up their business as
opposed to other social 

media platform"



Research Study 
 Universiti Teknologi MARA,40450 Shah Alam,

Malaysia 





Instagram was launched in
2010, and after one week the

app had gained 100,000 users
and hit 1 million two months

and two weeks after. Other sites
such as Twitter and Fourquare
took up to two years to reach

the same amount of
engagement
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RESEARCH STUDY

1 year prior experience 
at least 10,000 followers

Participants chosen had: 

Participants were asked
a series of questions and
made their data
available to research
team 

Series of Interviews:

Based on responses by the
participants, the research
team then underwent a
series of coding: open, axial,
and selective coding.
Through this coding they
were able to form their
conclusions



2. Popularity 
The app itself if very

popular, and there are
many users that are

popular as well. By simply
interacting with a popular

account allows very simple
brand awareness. 

Research Study Conclusions:

"Why do the sellers opt to choose Instagram to set up their business

as opposed to other social 
media platform"

Instagram Filters:1.
Instagram has built in
features that making

editing content very easy
and accessible. 



Research Study Conclusions:

"Why do the sellers opt to choose Instagram to set up their business

as opposed to other social 
media platform"

3. Right Audience
All respondants to the study

identified that Instagram was the
right audience for their brand.

Instagram is flexible and can be
utilized for any type of brand

4. eWOM 
Electronic Word of Mouth: 

Instagram allows tagging
which drives users to the

site with a simple click.
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https://create.kahoot.it/share/platform-presentation-instagram/131b844d-9643-4114-b74c-70260e23741e
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