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Instragram
Overview ot Plattorm

What is instagram? Who owns instagram?

INSTAGRAM OWNERSHIP EXPLAINED: WHO OWNS


https://publer.io/blog/who-owns-instagram/

® oo Instragram
Overview of Plattorm

40%

What is the age

breakdown of

. 30%
mstag ram users
20%
10%
INSTAGRAM DEMOGRAPHICS IN 2022: MOST IMPORTANT USER
STATS FOR MARKETERS (HOOTSUITE.COM)
0%

13-17 18-24 25-34 35-44 45-54 55-64 065+



https://blog.hootsuite.com/instagram-demographics/#:~:text=Here%E2%80%99s%20how%20Instagram%20users%20are%20broken%20down%20by,3.6%25%207%2065%20years%20old%20and%20up%3A%202.1%25

Instragram
Overview ot Plattorm

How do you avoid
being hacked?

How do you avoid

unwanted media/ users
onh your page?
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Instagram
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Settings

alyssatheskylooksgray v

Shop

95 2,889 986 “J)  Your activity

Posts Followers Following
Archive

Alyssa Gray QR code
L$U KKG

e dha dhx bk g Saved
livin' the life

Orders and payments

Edit profile

Digital collectibles

Story highlights

Close Friends

E @ Favorites

@ COVID-19 Information Center




Follow and Invite Friends
Motifications
Privacy

Switch to a free
Supervision professional account

Security to insights sbout your f lowers 3

00 Meta
Accounts Center




What best describes you?

Can cnande this at any tme.

bellarovere

O

14 5909 1,532

Posts Followers Following
Just for fun

Suggested

Isabella Rovere

Musician/band

BTRJ/LSU ALPHA PHI

Blogger . P Followed by oliviaccarroll, bellagrace._
ﬂi and 278 others
Clothing (Brand)

Following ~ Message
Community

Digital creator

Education




Instagram
advertisements

Types of Ads:
Photo

If you use a single
image in your
Instagram ad, your
Image may appear
In the square,
landscaype, or
mesmron——V@rticadl format.




Instagram

advertisements
Types of Ads:

Video

If you use video creative in
your Instagram ad, your video
mMay appear in the square or
landscape format (except for
In Instagram Stories

there’s ne

6*?

1 in snack.

880,853 views

ritzerackers Tonnathar wea can trv all the tanninns
A Q o A




Instagram 2
J . Carousel
advertisements

Types of Ads:

If you use the carousel
format as the creative for
your Instagram ad, your
ad will appear in the
square format or vertical

Carousel posts
have the highest

engagement
999 format on Feed and
rate per :
: : Stories.
Impression

© QY

1,610 likes
Paid partnership with gelatofactory_jp

A Q @ O @

(1) NEW MESSAGES! (SPROUTSOCIAL.COM)


https://sproutsocial.com/insights/instagram-stats/

Instagram +
advertisements Story

Types of Ads:

While we recommend you use Instagram Stories will play video ads

a fullscreen vertical asset in that are less than 10 seconds for the
Stories ads, this format can full duration of the video. Video ads
support the same media you that are 10 seconds or longer will be
use in other placements. split into separate Stories cards.

Stories ads can support Feed
placement photo and video
dimensions, meaning you can
upload a single photo or up to
a 120-second video that have
an aspect ratio of 9:16 and 16:9
to 4:5

2022 PRESENTATION




Instagram -
advertisements Collection

Types of Ads:

A collection ad in Instagram
Feed includes a cover image or
video followed by 3 product
Images. When someone taps on
a collection ad, they see a full-
screen landing page that drives
engagement.

Shop the Sale

2022 PRESENTATION



Ad insights
< Ad insights

Reach ©

Content Interactions ©

Overview © Likes

People Reached Comments

Content Interactions Saves

Profile activity Shares

Ad taps

SNOILOVYd1INI

Ad goal Profile activity ©
Website taps

=
ol
O
T
—

Website taps

Profile visits

Follows
022 PRESENTATION

Email button taps




Ad insights
4 Ad insights

Profile activity @ Audience

Website taps
Gender

Prafile visits

Follows

Email button taps

o
AJ
T
>
A\
O
O
=
Z

Are yvou satisfied with the results of this ad?

Ad goal
Mot Sure

Status Completed

d3IANTD "ALIAILDYV F1140¥d

Spend $60.00 of $60.00 SHEsE SaEin

022 PRESENTATION
Delete Ad




Ad insights
Audience (O

Audience () Age Range

Top Locations

Are you satistied with the results of this ad?

Are you satisfied with the results of this ad?

—
O
Q
>
—
O
Z
2>
Q)
m

Not Sure

Boost Again
Boost Again

022 PRESENTATION = Delete Ad

Lelete Ao




CREATING INSTAGRAM ADS

sunsssnsl)




Creating a Meta Ads
Manager Account




Creating an Ads
Manager Account




Creating an Ads
Manager Account

Step 3.



Campaign Structure

Choose a
campaign
objective:

Create New Campaign

Choose a Campaign Objective
Learn More

Awareness Consideration

Brand awareness Traffic

Reach Engagement

App installs
Video views
Lead generation

Messages

onversion

Conversions
Catalog sales

Store traffic
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Customize and Create




7 7
e CPC: $040-%0.70
o (LINK CLICKS, LIKES, REACTIONS,
COMMENTS, SHARES)
e CPC: $050-%5095
o O DESTINATION URL

e CPE: $0.01-0.05.
e CPM : $250-$350

\



FAST SIAS o o sovsn. O

e 90% OF INSTA USERS
FOLLOW A BRAND

e /5% OF INSTA BRAND
POSTS ARE A SINGLE

conclusions:
e Ulilize Insta’s
shoppable content

features
IMAGE
70% OF SHOPPERS | ¢ e Drand awareness
* /0% O O 00 campaigns

1O INSTAGRAM FOR THEIR
NEXT BUY

Instagram Statistics you Need to Know for 2022 | Sprout Social

e CONstruct a content
market plan


https://sproutsocial.com/insights/instagram-stats/

e 50% OF USERS VISIT A WEBSITE

PROMOTED IN INSTA STORIES conclusions:
e 937 OF MARKETERS PLAN TO « product tags often
USE INSTA FOR BUSINESS o adverticements are o
e USE TAGS ON PRODUCTS TO

INCREASE PAGE VISITS good way to increase
engagement

Instagram Statistics you Need to Know for 2022 | Sprout Social




NEW FEATURE

Creator Marketplace L : L
Portfolios

IN JULY, INSTA BEGAN
TESTING AN OFFICIAL

SPOT FOR CREATORS PereC’(S
AND COMPANIES TO

CONNECT: CREATOR
MARKETPLACE

Ad codes r

Creator Marketplace: Discover and Partner With Creators | Instagram for Business


https://business.instagram.com/blog/creator-marketplace-discover-partnerships

NEW FEATURE

Creator Marketplace =
(1) PROJECTS

@ BRANDS CAN
POST PROJECTS
F'OR CREATORS

WHO QUALIFY.
@® SOON CREATORS

WILL BE ABLE TO
APPLY TO
PROJECTS




¢

NEW FEATURE

Creator Marketplace
(1)PrROJVECTS NS

@ PRIORITIZED
PARTNERSHIP ALLOWS Ultralip Lipstick Launch Ultralip Lipstick Launch
MULTIPLE CREATORS Detalls You're interested
AT ONCE FOR CEmmIm R

products, to our own LaLueur Collection.

EFFICIENCY. R

Date to post Nov 20, 2022 - Nov 25, 2022 Details

@ FIXED OFFERS ALLOW

beauty creators for a branded content opportunity.

‘ g' ‘ ; 1 l g '/ From iconic luxury brand names, to niche interest
T ] E Approximate earnings products, to our own La Lueur Collection.
AA[D A CCJ 5 ‘ 1 Ol I l ' l !,RS ) S Content 1 post - 3 stories

Nate to nnst Mow 200, 20022 - Now 25, 20022

IN SECONDS. T




R

NEW FEATURE

Creator Marketplace —
@ PORTFOLIOS

kaiblue

i

=

@ PORTFOLIOS ALLOW < _
SHOWCASE THEIR g - ¢
IMAGE. CONTENT. e

PAST BRAND ~y e ,
PARTNERSHIPS.

¥

’

Add new section

A ™. RENF .

Instagram profiles Add section




Add paid partnership label " @
.......... NEW FEATURE
Creator Marketplace
BRANDED mas—— ( )
CONTENT AD
CODE

@ SOON CREATORS
WILL BE ABLE TO
PROVIDE BRAND

@ Code copied to clipboard

PARTNERS WILL A @ THIS FEATURE
UNIQUE AD CODE ~ MAKES IT EASIER
FOR BUSINESSES TO
PROMOTE ORGANIC
PROMOTIONAL
CONTENT




‘ STUDIO SHODWE

Creator Market Place

_I_

According to Instagram for Business

2022 PRESENTATION



‘ STUDIO SHODWE

Creator Market Place

_I_

According to Instagram for Business

2022 PRESENTATION



‘ STUDIO SHODWE

Creator Market Place

_I_

According to Instagram for Business

2022 PRESENTATION



Creator Market Place

According to Instagram for Business




‘ STUDIO SHODWE

Creator Market Place

_I_

4)

According to Instagram for Business

2022 PRESENTATION



‘ STUDIO SHODWE

Creator Market Place

_I_

According to Instagram for Business

2022 PRESENTATION



‘ STUDIO SHODWE

Creator Market Place

_|_

According to Instagram for Business

2022 PRESENTATION



Instagram then vs now

_I

e Instagram then: purpose was to post pictures,
like, comment, and follow other users.

. Instagram needed to keep up with the competition:
-Instagram Story to compete with Snapchat,
-Instagram Reels to compete with TikTok,
-IG Candid to compete with BeReal.

e In 2021, it was announces that Instagram will be moving
away from a primarily photography-based platform to
focus more on video content.

(

. Instagram now: Top 4 priorities
Include video, messaging,
transparency, and creators.


https://www.big3.sg/blog/increasing-engagement-by-optimising-your-instagram-profile

Advertising
Strategies tor
SUCCESS

2222222222222222



Advertising
Strategies for
SUCCESS

Leverage user-—
Generated content

e Amplity your reach and exposure
e |ncrease user engagement
e Build brand and loyalty trust

e Draw prospects info funne

e Generate valuable content




Advertising USE THE RIGHT

Strategies tor HASHTAGS
Success e .

e What is a hashtag?
e Important way to expand your Instagram
audience

e 5 Types ot popular Instagram hashtags




Advertising PARTNER WITH

Strategies tor INEL UENCERS
SUCCESS et

e Finding the right influencer

e Leverage influencers following

¢ Influencer’'s engagement rate
e Types of influencer marketing

campaigns




Advertising
Strategies for
Success R :

)

UNDERSTAND YOUR

e Call to Action
e Create a sense of urgency
e Be reachable

e Make it easy tor your audience




Advertising
Strategies for
SUCCESS

e Return on investment

e Audience Growth

e Reach and Impressions

e Engagement Rate
e Clicks and Tratftic

\['$




The Do's and Don't's
Instagram




Research Study

Universiti Teknologi MARA 40450 Shah Alam, Malaysia

INVESIIAIING:




RESCARCH STUDY
UNIVERSITI TEKNOLOGI MARA 40450 SHAH ALAIN,
MALAYSIA

Instagram was launched in
2010, and after one week the
app had gained 100,000 users
and hit 1 million two months

and two weeks after. Other sites
such as Twitter and Fourquare
took up to two years to reach
the same amount of
engagement




RESEARCH STUDY




Research Stuady Conclusions:

"Why do the sellers opt to choose Instagram to set up their business
as opposed to other social
media platform”

2. Popularity
1. Instagram Filters: The app itself if very
Instagram has built in popular, and there are

features that making many users that are

editing content very eas popular as well. By simp

and accessible. interacting with a popul
account allows very simg

brand awareness.




Research Stuady Conclusions:

"Why do the sellers opt to choose Instagram to set up their business
as opposed to other social
media platform”

4. eWOM
Electronic Word of Mout
Instagram allows taggi

3. Right Audience
All respondants to the stud!
identified that Instagram was

which drives users to t
site with a simple click

right audience for their bran
Instagram is flexible and can
utilized for any type of bran




1007

https://create.kahoot.it/share/platform-presentation-instagram/1310844d-9643-4114-p/4¢c-70260e23/41¢e
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